COMMUNICATION FUNNEL

AWARENESS KNOW
Influencing the consciousness of potential participants

EDUCATION

Compliance with the brand of the event LEARN

INSPIRATION

Affection towards the event brand ENGAGE

CROSSING
L g @

EXPERIENCE FUNNEL

PERSONAL GROWTH GROW

Personal and business growth

NEW KNOWLEDGE
Knowledge accesible
only at this event

NEW IDEAS
Inspirational event content

GAIN

LEARN

SALES <—T—» MARKETING

PERSUASION
Building trust and evaluating CONNECT
reasons for participation

APPLICATION

SELL
Purchase

POSITIVE ATMOSPHERE
Inspirational venues reminiscent of living rooms

SURPRISE

TRIGGERS
Surprise elements that activate participants

10 WOW’s

LOYALITY

Retain the customer ADVOCATE

FIRST EXPERIENCE
Adressing all the senses

TASTE

AT THE EVENT <—1—> AFTER THE EVENT
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